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Annotation. This thesis highlights the role and importance of the
localization process in improving the competitiveness of enterprises. Through
localization, the possibilities of producing import substitutes, reducing
production costs, reducing the supply chain, and efficient use of resources have
been analyzed. Also, the thesis examined the practical effect and results of
localization on the example of enterprises and identified the main factors in
ensuring competitive advantage.
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The process of localization, that is, the development of the production of
products based on local resources and raw materials, is an important tool for
ensuring economic stability and creating competitive products. This process not
only allows the production of import substitutes, but also ensures a reduction in
production costs, a reduction in the supply chain and efficient use of resources.

Products produced through localization are primarily substitutes for
imported goods. This process serves, first of all, to increase economic
independence. Domestic manufacturers, in turn, will be able to offer products to
consumers at good quality and competitive prices. For example, by using local
agricultural products in the food industry, the demand for imported food can be
reduced. This contributes not only to economic benefits, but also to environmental
sustainability, as transportation costs and emissions are reduced.

Another important aspect of localization is the reduction of production costs.

The use of local raw materials and resources will help reduce transportation costs
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and reduce dependence on foreign markets [1,2]. Domestic manufacturers, in turn,
will be able to optimize costs and increase profitability. For example, through the
use of domestic suppliers in the field of building materials or mechanical
engineering, enterprises can significantly reduce their costs.

Reducing the supply chain is also one of the important advantages of the
localization process. By establishing partnerships with local manufacturers,
businesses will be able to deliver their products quickly and efficiently. This helps
to provide fast service to consumers and simplifies the overall business process.
For example, by collaborating with local aftermarket manufacturers in the
automotive industry, automakers save their time and resources.

The localization process also ensures efficient use of resources. The use of
local raw materials and energy sources helps to reduce their waste [3,4,5]. As a
result of this, Enterprises not only benefit economically, but also ensure
environmental sustainability. For example, through the use of renewable energy,
enterprises can reduce their energy costs and reduce the negative impact on the
environment.

The process of localization, that is, the development of the production of
products based on local resources and raw materials, remains an important
strategic direction for many enterprises today. This process not only increases
economic efficiency, but also plays an important role in ensuring competitive
advantage. The practical effect and results of localization are gaining expression
in many areas.

One of the first and most important effects of the localization process is to
reduce production costs. The use of local raw materials and resources will help
reduce transportation costs. For example, Uzbekistan's agricultural producers
reduced the demand for imported food through the use of local cereals and
vegetables. This not only reduces costs, but also provides quality and affordable
food for consumers.

The localization process also makes it possible to simplify the supply chain.

By establishing partnerships with local manufacturers, businesses will be able to
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deliver their products quickly and efficiently [6]. For example, in the automotive
industry, by cooperating with domestic manufacturers of spare parts, automakers
save their time and resources. This process also reduces the time it takes to market
products and helps to provide fast service to consumers.

Localization not only reduces costs, but also helps to increase
competitiveness. Domestic manufacturers, in turn, will be able to offer quality
products [7,8]. For example, in the textile industry of Uzbekistan, through the use
of domestic cotton, manufacturers offer products of high quality and competitive
prices. This will help strengthen their position in the market.

The localization process encourages innovation. Domestic manufacturers
will be able to improve the quality of products and optimize the production
process by applying new technologies. For example, in the food industry, local
producers can extend the shelf life of products by introducing new conservation
techniques. This increases their competitiveness.

The localization process is also important in ensuring socio-economic
stability. Local producers create new jobs that increase the income of the
population and promote social stability [9]. For example, in agriculture, jobs can
be created by cooperating with local farmers, which improves the economic
situation in rural areas.

The application of domestic raw materials and technology plays an important
role for enterprises today not only to increase economic efficiency, but also to
strengthen customer confidence by producing products that are suitable for market
needs. There are several main aspects to this process.

The use of local raw materials and resources primarily reduces production
costs. Local raw materials, such as cotton, grain, or other agricultural products,
may be cheaper than imported raw materials. This situation makes it possible to
optimize costs for enterprises. Also, the use of local resources reduces
transportation costs, which leads to a decrease in the cost of products. The
localization process also creates jobs and has a positive impact on the local

economy. Domestic manufacturers can effectively organize the production
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process by introducing new technologies. This not only reduces costs, but also
increases the quality of the product.

Another important aspect of the application of local raw materials and
technologies is the possibility of producing products suitable for the needs of the
market. The creation of products that meet the specific needs and requirements of
each region is important in attracting consumers [10]. Local manufacturers can
offer products that suit their needs, as they have a better understanding of the
requirements and preferences of consumers in their area. For example, in the food
industry, local producers can gain consumer confidence by producing products
that are consistent with local traditions and culture. Such products are usually
distinguished by high quality and useful qualities, which increases customer
satisfaction.

The use of local raw materials and technologies is important in strengthening
customer confidence. Consumers are generally more confident in local brands and
products, knowing that they are created by producers in their area. This
confidence, in turn, increases brand loyalty and has a positive effect on the
purchase decision. In addition, the use of innovative approaches by domestic
manufacturers to improve their products is highly appreciated by customers. By
introducing local technologies, businesses can update their products and increase
their competitiveness. This process further strengthens consumer confidence in
the brand.

The application of local raw materials and technologies ensures sustainable
development. The use of local resources encourages environmentally friendly and
sustainable production. This is not only beneficial for the economy, but also has
a positive effect on the environment. Consumers, on the other hand, are more
focused on environmentally friendly products, which provides additional
opportunities for local producers.

In conclusion, localization plays an important role in increasing the
competitiveness of the enterprise. The use of local raw materials and resources

makes it possible to reduce costs, optimize production processes and produce
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products that suit the needs of the local market. This, in turn, increases the quality

R

of the product and strengthens consumer confidence. Also, localization creates

jobs and contributes to the development of the local economy. Businesses increase

; their competitiveness by strengthening their brands and building strong customer

E relationships. Domestic manufacturers are able to update their products by
5: g introducing innovative technologies, while also helping to ensure environmental
“5 _5 sustainability. In general, localization strategies are important for enterprises not
W E only in ensuring economic benefits, but also social and environmental
; .'ﬁ sustainability, and are an important factor in increasing their competitiveness.
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