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ABSTRACT 

 This research explores the linguistic features of economic advertising texts in 

English, focusing on the vocabulary, structure, and persuasive strategies used in 

commercial messages. The study aims to identify how language is tailored to attract 

consumers, influence purchasing decisions, and reflect economic concepts through 

stylistic and semantic tools. Through the analysis of selected advertising samples from 

global markets, the paper examines syntactic patterns, lexical choices, and rhetorical 

techniques. The findings highlight the importance of clear, emotionally charged, and 

economically loaded language in shaping consumer behavior and promoting products 

or services effectively. 

  Keywords: linguistic analysis, economic advertising, persuasive language, 

commercial texts, lexical choice, stylistic devices, English language, consumer appeal 

 

INTRODUCTION 

 In the modern global economy, advertising serves as a powerful tool for 

promoting products, services, and brands. As markets become increasingly 

competitive, the effectiveness of advertisements often relies not only on visual appeal 

but also on the strategic use of language. Economic advertising texts in English, in 

particular, are crafted with precision to influence consumer perception, shape buying 

behavior, and deliver economic messages efficiently. 

 This study focuses on the linguistic analysis of economic advertising texts, 

examining how specific lexical, syntactic, and rhetorical features are employed to 

create persuasive and memorable messages. By analyzing various advertisements from 

international business sectors, the research investigates how language functions as a 

medium for both economic communication and emotional appeal. 

 Understanding the linguistic strategies used in advertising provides valuable 

insight into how language reflects economic ideologies and consumer culture. It also 

highlights the intersection of linguistics, marketing, and economics, making this topic 

relevant for scholars in applied linguistics, discourse analysis, and business 

communication. 

 The primary goal of this research is to uncover the core linguistic mechanisms 

behind successful economic advertisements in English and to analyze how these 
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mechanisms contribute to the communicative and commercial goals of advertising 

texts. 

MAIN BODY 

 Economic advertising texts in English rely heavily on emotionally charged and 

economically motivated language. Advertisers frequently use words such as “save,” 

“limited,” “exclusive,” and “free” to trigger immediate consumer reactions. For 

example, phrases like “Unlock exclusive savings today” or “Only a few items left in 

stock” combine urgency with value perception, pushing the consumer to act quickly. 

 In real advertising campaigns, metaphors and wordplay are commonly used to 

make slogans memorable. A banking advertisement might say, “Your future is our 

investment,” which not only promotes financial services but also subtly builds trust 

through metaphor. Similarly, food brands often use vivid sensory language such as 

“crispy perfection in every bite” to evoke desire and create a sensory experience in the 

reader’s mind. 

 Visual-text integration also plays a key role. Economic ads often match bold, 

persuasive headlines with concise supporting sentences. For instance, an online 

platform offering freelance services might say, “Grow your business. One click at a 

time.” This line is usually followed by bullet points highlighting benefits, such as 

“Affordable prices,” “Trusted experts,” and “24/7 support,” providing both clarity and 

appeal. 

 Repetition is a subtle yet effective linguistic technique. Advertisements repeat 

key phrases or product names to reinforce brand recognition. For example, in a tech 

ad, you may encounter the repetition of “speed,” “efficiency,” and “power” throughout 

the body text to emphasize performance. 

 Call-to-action phrases are another core element. Common expressions like 

“Order now,” “Start your free trial,” or “Join thousands of happy users” not only 

encourage engagement but also use inclusive or directive language to pull the reader 

into the message. 

 Moreover, personalization is increasingly prevalent. Modern advertising texts 

often address the reader directly using pronouns like “you” and “your,” making the 

consumer feel that the message is tailored specifically for them. For instance, “Take 

control of your finances today” speaks directly to individual empowerment. 

 Lastly, the tone of the advertisement is carefully chosen to match the target 

audience. Luxury products often use formal, elegant wording, such as “Crafted for 

those who demand excellence,” whereas products for younger audiences tend to be 

more informal and energetic, using phrases like “Get it. Rock it. Love it.” 

 Linguistic Features in Economic Advertising – Creative Practical Examples 
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Linguistic Tool / 

Feature 

Creative Practical Example 

(English) 
Purpose in Advertising 

Emotional trigger 

words 
“Enjoy luxury for less” 

Creates emotional appeal, 

connects affordability to prestige 

Call-to-action 

phrase 
“Subscribe and save today!” Encourages immediate action 

Urgency 

expression 

“Only 3 left in stock – 

hurry!” 

Induces fear of missing out 

(FOMO) 

Personalized 

message 

“Your journey to financial 

freedom starts now” 

Builds direct connection with the 

reader 

Alliteration 

“Power, performance, 

precision – that’s what we 

deliver” 

Makes message catchy and 

memorable 

Metaphorical 

language 

“Your money, your future – 

invest wisely” 

Adds depth and meaning to 

economic decisions 

Sensory adjective 

use 

“Silky smooth internet at 

unbeatable prices” 
Appeals to sensory imagination 

Repetition for 

emphasis 

“More value. More savings. 

More reasons to switch.” 
Reinforces core brand message 

Value proposition 
“Why pay more? Get the best 

at half the price.” 

Highlights economic advantage 

clearly 

Rhetorical 

question 

“Tired of high bills? So were 

we.” 

Engages the reader in self-

reflection 

Bold comparative 

structure 

“Smarter than a bank. Faster 

than cash.” 

Shows superiority over 

alternatives 

Inclusive tone “Join millions who trust us” 
Builds credibility through social 

proof 

Economic 

keywords 

“Invest, save, grow – it’s all 

in your hands” 

Direct reference to 

financial/economic ideas 

CONCLUSION 

 The linguistic analysis of economic advertising texts in English reveals how 

language is strategically crafted to influence consumer perception and behavior. 

Advertising is not just a tool for informing the public about a product or service it is a 

powerful form of persuasive communication, shaped by specific lexical, syntactic, and 

stylistic choices. Emotional triggers, call-to-action phrases, personalization, 
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metaphorical language, and value-driven vocabulary all play vital roles in creating 

effective advertisements that resonate with audiences. 

 This study demonstrates that successful economic advertising texts rely on more 

than just creativity they depend on an understanding of how language can shape 

meaning and drive action. By analyzing real-world examples, it becomes clear that 

advertisers must balance clarity, appeal, and economic relevance to make their message 

both impactful and memorable. 

 Ultimately, this research highlights the importance of linguistic awareness in the 

creation of commercial texts. For marketers, linguists, and educators alike, such 

understanding contributes to more effective communication in economic contexts and 

opens further avenues for interdisciplinary studies between language, business, and 

consumer psychology. 
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