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Abstract. This essay aims to demonstrate the role that marketing plays in the
growth and transformation of the global tourist sector.
The business discipline of drawing tourists to a particular place is known as tourism
marketing. Hotels, states, cities, tourist attractions, conference centres, and other places
related to business and leisure travel all use fundamental marketing strategies to
particular tactics aimed at boosting visitation.
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Literate review

This article aims to demonstrate the role that marketing plays in the growth and
transformation of the global tourist industry. The business practice of drawing tourists
to a particular place is known as tourism marketing. Basic marketing methods are used
to specific technigues aimed at increasing visitor numbers in hotels, cities, states,
consumer attractions, convention centres, and other places and locations related to
business and consumer travel. Finding a region's unique selling proposition (or
advantages) over rivals is part of marketing in the tourism sector. For those who want
to combine work and pleasure, a destination may provide easy access to and from the
area, plenty of hotels and convention centres, a vibrant nightlife, and activities for both
adults and kids.

To promote places and destinations, the tourist industry employs a broad range of
communications strategies and tactics. A convention centre may send direct mail
materials to companies that host events and buy ads in trade periodicals for meeting
planners. To draw in those customers, they can run advertisements in golf or tennis
periodicals. The tourist spots create websites and post advertisements in consumer
magazines that their target audience reads. The chambers of commerce work to
promote both the local businesses and their communities as a whole. Offering
prospective guests packages with brochures, discount vouchers, and other things is a
common practice.
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In the tourism sector, marketing is the strategy that a company promotes and that
continuously examines the current and future state of the tourism market in order to
ascertain how to continuously adjust its own offer to these circumstances in order to
best meet needs and, thus, realise a financially advantageous activity.
Knowing the market's demands and trends, orienting the supply of tourism products to
the size and structure of the demand, establishing a price and pricing strategy,
establishing a distribution platform, using efficient tools for product promotion, and
calculating sales opportunities based on seasonality are all necessary for successful
tourism marketing.

The term "tourism marketing" refers to the broad range of marketing techniques
employed by companies in the travel and tourism sector. For instance, this covers
hotels and other lodging options, as well as airlines, vehicle rental companies, eateries,
amusement centres, tour companies, and travel agencies.

Destination marketing, idea marketing, and experience marketing are just a few
of the various titles for tourism marketing. Tourism marketing is frequently referred to
as a subcategory of digital marketing by modern marketing gurus.

Effective tourism marketing strategies make good use of automation, social
media, e-newsletters, and pay-per-click advertising campaigns. Additionally important
are conventional marketing ideas like press releases, blog posts, trip reviews, and cross-
marketing with other companies.

Businesses in the tourist industry who have highly successful marketing strategies
have a thorough awareness of the traits, drives, actions, and experiences of every single
traveler. The goal of marketing to visitors is to demonstrate how they can momentarily
escape their busy, everyday lives in exchange for enjoyment and a new location.

The goal of tourism marketing is to raise brand awareness, draw clients,
differentiate the company from competitors, and promote the business. The internet is
used in many contemporary tourism marketing tactics, including websites, online
advertisements, email, and Social media sites frequently have a significant impact.
Being one of the biggest sectors in the world, the tourism sector is very competitive.
This implies that companies in the sector must figure out how to differentiate
themselves from competitors, market themselves as the greatest choice for travellers,
and emphasise some of the unique or superior features that set them apart. To do this,
marketing is crucial, and a lot of the top tourism marketing advice focusses on assisting
companies in identifying and promoting their unique selling proposition.

One of the main ways that people in charge of tourist management are adjusting
to the epidemic is by concentrating more on local or nearby consumers.

Marketing for tourism can be costly, especially if you're trying to draw either
domestic or foreign travellers. Typical funding sources are state tourism agencies and
taxes, including hotel taxes. If a particular location has a number of tourist attractions,
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By combining advertising and other marketing initiatives, the entire region—or a
number of nearby counties—can be promoted to prospective tourists as an alluring
weeklong vacation. Collaborations can give travellers a more comprehensive trip
experience.

Compared to other marketing strategies, tourism marketing offers unique features.
Tourists are exposed to local products and services for shorter periods of time because
they are transient visitors. However, visitors are hoping for a positive time, thus
marketers want to think about emotional appeal tactics like giving youngsters an
unforgettable experience. [2019, Chron]

Businesses that depend on tourism depend on other organisations. A musical
venue providing discount coupons for meals at a neighbouring restaurant is one way to
take advantage of this reliance. [2019, Chron]

Travelling to a specific location is only one aspect of tourism; all activities done
while there are also included.

Conclusion. The goals of tourist activities must be fulfilled in the spirit of greater
responsibility towards society and the environment, regardless of the extent to which
marketing principles are applicable. Every day, hundreds of pages of travel deals are
viewed in preparation for a trip, and the search process can take weeks. Digital
marketing must take advantage of the numerous interactions that result from this. As
offers returned by search engines, booking apps, online travel agents, and offers sites
get closer to their needs, the quantity of digital interactions between clients and
customers rises quickly.

References:
1. Chron (2019). What Is Tourism Marketing?, accessed February 26, 2019,
https://smallbusiness. chron.com/tourism-marketing-56473.html

2. Jabbarov, Fuad (2018). “Implementation of Corporate Governance
Mechanisms in Tourism.” Annals of Spiru Haret University. Economic Series, 18(4),
113-122, https://doi.org/10.26458/1846

3. Gupta, T. C., & Mirjha, N. D. (2016). “Development of Tourism Industry and
Marketing in Chhattisgarh.” Journal of Tourism & Hospitality, 5:219, https://doi.org/
10.4172/ 2167-0269.1000219

4.PaumoBa, M. JI., & TI'ynomxacanoB, D. M. (2022). MAPKETUHI'OBOE
WCCJIIEJOBAHUE B TYPU3SME. Scientific progress, 3(1), 475-479.
5.G’Ulomxasanov, E., Suyunova, N. J. Q., Akramov, S., & Asadova, S. B. Q. (2022).
TURIZMNING NOODATIY TURLARI. Scientific progress, 3(1), 805-810.

6. G'Ulomxasanov, E., Abdullayev, N., & Jurayev, S. (2021). TURIZMNI
TRANSPORT VOSITALARI ORQALI RIVOJLANTIRISH. Scientific progress,
2(5), 479-482.

7. Tyxnmues UC, KyaparoB I'X, Ilapmaee MK. TypusmHu pexanamirupuil.
Hapcnuk, Tomxkent. 2010;208.

https://scientific-jl.com/trt 48-to’plam_3-qism_Oktabr-2025 a1


https://doi.org/10.26458/1846

